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I» 1^4TRQDUCTIO^^ 

Market ing Geography is a ne^i o-f-F— shoot 
•froEii! the trunk oP geographical science. 
Marketing is a geographic phenoffienon in the 
sense that the exchange o-f g^oods and services 
does isani-fest spatial dissension which provides 
raisn d'tre l^or geographic study ol^ 

marketing- kliiliam Applefaauia is regarded as the 



irisasuremerst of markets and the channels of distrihsi»-ion 

throuqh which goods move from producer to consumer' (1934, 
p.246). During the early 1960s, R.E. Murphy laid great 
eiTiphasts on the fact that marketing geography had come of 
r-a-acfit ones to JR« Bromley C1971* 1974ayh? 1979) .for 

presenting several lists on literature on marketing geography 
in the form of review and bibliographies during the 19/Os. 
yith the establishment of the Internat i onal Geogranhi cal 
yrs^ on yorking Group on Market Distributiun oy s vem / 5 sat' e i. 
Place Exchange Systems (197E-73), the formative process ssf 
marketing geography rapidly started taking place. Smith 
(.^ 979 ^ 1980) contributed to this suh“fjeld by presentinsg two 

very sisgnificant papers on 'review and prospect', in 19H3, 
Gormsen edited the 15 th r 4 esw 5 letter of the yorking Group in 
which he included the bibliography complied by yayne MC Him 
in this area of geography. 

After the termination of the term of the yorking Group 
on Market Place Exchange Systems (1984), a new unit 
•'Geography of Commercial Activities", had come into being to 

- ~ — t, *5 — -i 1 " "i 53i c 3 •= n F P Fs F O ^ 1 rs ■f’ 1 # 

continue the res0ar1.11 ' a*. t. ^ v les 
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General Conference ot In , 
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Activities*®, th 


sub-field of geography is developirig in a^li 


its foriTis over 


g 1 G h e » 


The objective of the pre^eot endeavour is to trace o»it 
the development of Harketing Geography in India including 
various significant perspectives of the devel opiment ^ 


E. DEVELOP nENT OF HARKETING GEOGRAPHY 

The documentational works are the imval uaM e documents 
of marketing geography as these include the list of 
references, reviews, bibliographies, and inventorie?; on thx^ 
area of study. On the basis of the entire literature given 
in these documents, the overall development or the progress 
taken place in respect of various dimensions can be presented 
systematically. Hence, the other dimensions are s research 
papers, research projects - both doctoral and non-doctoral 
projects, text book project and text books, and research 
books on marketing goegrpahy. In addition to thxs, some 
light has also been thrown on other research activities 
relating to market ing geography viz . , academic meets and 
aca-dsifti C' organizaXiQBS as well. 


Mote-. In the l.G.U. Congress held in the 

1996, the Commission's term has ended and a new Study 
Group "Globalization of Retailing" has rome^into oerng 
under the Chairmanship of Prof. Alain Het.on irans. 

Franca)', 




S. 1 D0CyiiE^4T AT ION ON THE LITERATURE g 

For t-ra.ciiig out the developirsent u-f'' any srea nT ■st-udv^y it, 
becGiFfes lo'iperative to make an in-^depth study of th^ 
literatsjire avail-able in the particular branch of kno^^ledge. 
It is only after goirig through the available literature that 
the details' of development are prepared* Actually., thera h-as 
been a major lacuna in the area 'of prertarat ion or listing of 
bifaliographies/inventories/revieisis on HarketJng G^^ography in 
the country* Of late^ geographers in India have ; started 
ta.kxtig interest in this sub — field of Geofiraohv, IT- Is Shafi 
Ci9"7E) presented the first list 'of available literature 

on marketing geogracshy although the paper concerned Mias ' not 
entirely on marketing geography only rather together M^ith the 
geography of transpiort as well* Baxena (1977)’^ of course^ 
presented an independent review on this sub-field. • The 
Indian Coyne il of Social Science Research has been working to 
psroiTfote the cause of social sciences and it' brought CfUt 
surveys on ‘various disciplines of social sciences r I Skewise 
in Oeograpshy, too? it published three volumes on survey of 
research in geography* In' the first volume . ('197^)., Shafi 
wrote the review in this sub-field along with. the ' Geograpshy 
of ' transport* y as has ..already been ffient i oned., During 1979^' 
another voluine of the survey carrse out with an article On 


*®Geography of transport and marketing®* hy^ J.. Singh which 
included hardly a few works on marketing g a o g r a ph y iiin de r ' the 

references. During the earlv i9B0s., the Council aoain 



ought out anoth*3r survey of research in geography in which 


faya Shanker C19E4) wrote the review papar etitled >H.arketinn 


Geography- However., the efforts made hy scholars to oresent 


‘Vi&isi oaoer 


Tia, s< iris^ ifi- thstf STr? rasaid ' siir^ 


have been too short to present the list. (,) of literature 


available in this sub-field of geography (The fourth 


ri , voliiffi'e 


Survey, of Research io , Geography 


/ is. ha: 


re 1 eased 


shortly). On the other hand/ the arti cles/papers anp 


ed in 


the journals^ and/or hooks havey-of course., tried to dip out 


the works/1 iterature on marketing gerfgraphy. 


[n tsiis direction, after the presentation 


1 by Sa?<ena' 


C1977), Baufi C19S0) wrati:^ 1 * 

-f . wr u irfcf a con L epiXni=i i f ^y-s 


geography of retailing. Singh <1980), in his presidential 


address to tHe Indian Counci 1 of Geographers , presented a 


brief review on the subject. At the beginning of the 19B0s, 


Dixit and A'erma presented the ever first long list on 


bibliographx c material on marketing geooraohv, 


ftnot.r!f?r 


effort was made by them in 1988 while they worked on a 


research paper. An inventory of bibliographies on geography 


of marketing and commercial activities in India, 


>inha ■ 


<1983, 1984, 1986, 1988, 1990, 1999) made indenth studies on 


producing the 1 is ts of references, reviews , hi hi iographies , 


and Anveotiries on the literature on marketng geographv in 


India- He devoted one of his books total ly on 


documentat ioi 


On research information about geography of market ino 


eommercial activities in India C1990) . Dixi 


credited 


producing the largest literature on this so 


"f 1 P 1 , ii,. 


I 
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1988 The Geography of India {198S-19S7) 

1983 Marketing Geography - A Viewpoint 

1984 Marketing Geography and Market Centres 

198& Gsograhy of Commercial Activities - Furtherance of 
Marketing Geography 

1988 Marketing Geography - Retrospect and Prospect 
1998 Geography of Marketing and Comiriercial Activities 
1992 Geography of Commercial Activities 

1992 Geography of Commercial Activities ~ Progress of 
Studies on F'eriodic Marketing in India 
1980 Marketing Geography - A Bibliographic Note 

1988 An Inventory of Bibliographies on Geography of 
Marketing and Commercial Activities in India 
1975 ICSSR Journal of Abstracts and Reviews : Geography 
(Annual Volumes) 1995 onward 
1984 Marketing Geography 

1980 The Geography of Retailing - A Conceptual. Review 

1970 Marketing Geography - A Review 

1972 Geography of Transport and Marketing 

'■979 Geography of Trar, port and Marketing 
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1988 Trends in Geographical Research in India 
1984 Progress of Marketing Geography in India 

1988 Geography of Commercial Activities - A Trend Report 
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Besides, the ^ .-ut • , . 

«sk of publj.shin£ the abstracts of 


^asearch papers published in various reesearch 


jnyrrial s 


■SiSQ been ' taken up by srhola 


■tioFiCs). ■ In 


rs and governmental nrgani?-a~ 


1 Lbis connectiony t«s?o ^ * 

.. fcf . .. ? artf , or ■ jitiripet. 


ignif icance * ' T 


he one, editod by Ahmad and M. Raza on th. 


Qcrasion of The Z6th Inf ^rn-^t ^ r^r ^- 1 ^ * 

tn..*rr.n.:r.t..cin.ril Geographical Conoreas 


held i 


d in ■ Sydney 


I^SS, and the othp 


r sjne. The Indian C 


Oi|.r?Ci. I 


of Social Science Research, New Delhi's ICSSR .Inurnal 


Abstracts and Revie.,^.s ; Gaooranh 


“ ‘-seography (Vo 1.1, 197 's 


nnwa rd J 


Thee, publication, have included various sections „„ 


branches of geography giving the abstracts of 




cofTiplete reference to each oaner. tk.,- m- 

>l«rHei,ing Geography 


has also been included as a Section c 


a ^ ^ n g MX t h T ran s no r ta t.j, ri|-* 


and Co^unication both hy the scholar, as well as hy the 


iCSSR. The ICSSR has till now published nineteen volumes 


I II p 1 0 ■ i ^93 of , 

■ un geography. The journals have 


also included, at the end, the author-wise indeu and the 


f" 0 O 2 . O f J“~W iso i Tl f"! A V r ri n TK 

Those puhieicat lOFss have playnd 


equally a great role in documentation on research information 


on fsarketing geography as well. 
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f^OlT OfeS 


I ti g ' ■ . 3. r c h i va. I , r 0 s aa ref 
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;short 
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n y P rs i 


“v sias br devslfip^ail in t-he Torni o-f t-ypoloiiies 
^-x-r^ siiii-- s of t-xOf? r?^?ioa.rc:h pa.por^ in t-Mm stay's* 

.* ■ ; e f i r '=? i- i, y p o i. o sj y presents a. r h r o n n 1 o si i it a 1 pa n r? r aiTia. bo f ^ 
papers,' under 16 different oerspecti yes of 
viZuj 1« Rolsy 2« Or i iiiFi/Evsi;! lition y O. 

4 *». I r an s pso r t f\f e t- r k y 3- « Ty po 1 o siy , 6 » 

*7, Trade Area^ St-riictiire/Hr?rrshoIsiB' 

Be ha=y i C3 u r y 1 0 » Sy n c h r n n i zat i o n /R i n *1 s / C 
Ek Oxhansje and Per 1*3 die Harketinsjy ij 
Asj r 1 ?3U 1 1 ij.ral or - ReBiulatesi lia-rkets-, 

Goo ds /C ofJimo d i t i e 5 y 15. PI ann i n ^ 
theiria.tic typ*olosjy has bean ^s 3 nsid^ 
fr^arketinsj studies ^ Gorir^sen C19I 
D 1 5< i t C 1990 ) have adso pt 0*1 this a? 
slsvei QpsiBent or psrosgress of sturii? 

The , se tors si tyfsolosjyy on the 
srorstribiition irioludiing authors* 

perspsot i vss mentisrmed above. It is imrsortant ' tso note that 
ifiost of the articles have aprs^aresi' sijirinsj the last tv#o 
decades i.e.y 1970s and 19a0s.: Tables PCi) -and s ' Cii') 

.1 1 1 iis.t rat 0 .these points clea.riy« 
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The , tables shoi# that - up.to - the last sieBcajie . ' the^ 
nuiTiber of articles on' a particular topic y^ere ■ '.writt.en' ':,rrn. 
lorat ion/dist.ri biitiony,': the niiirsber- bein.si :142,'. ■ ..Ser..sind . tBO,, ^ .thivs/; 
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TOiLE HIM IHIMmiL BUDLSSi SE eiiiiSSM EffiEBi mim. E£BigIS.m£i 1 

DECADE-WISE 


Decade 

,.11o»o*F ^4Q 

Papers Fei 

SfM 

ct: 

vei 

»uf 

a — 


Number of Articles Under Various 
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1980s 
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es 25 

£7 

18 

30 36 
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£4 3£ 70 

1990.- 
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was the aspect r lating to the traditional exchange (136). 
sjH "the us.hsf' stand uransport network, t-ypols'>f]y , rent ral i tv anst 
hierarchy, trade area, struct.ure/mnr pholos^y , ^ r.nnsiimer/trader 
behcsviour , synchronization and functional analyaia of market 
centres have attracted a few scolars only. Thus, it has heen 



observed that a large number of papers siealt «with a few 
pars,icular topics, while a few number of papers idealt with a 
large number of topics. As far as it is related to decade- 
wise progress while 1930s, 194.0s, and 1950s saw only 9 
papers, each, the 1960s, 1970s and 19SOs have given 3.3, 137. 

and 514 pane-rs respect ivey. This clearly shows .that there 
has been a tremendous incre.a5s in the numher of cjtudies in 
form of research papers. 


2.3 REBEARCH PRO, ECTB s 

It is another aspect of development of studies on 
fTMrr.eting geuof cipHy. Tne successf ul completion of research 
projects on marketing geography has added a lot to the 
development of this area of study. There -are two types .of 
research projects s one, which is related to the ' ^ 
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Sinh-a, H,K. (H.C.P»)y I.I.T.j Kharagnitr 
Saxsna, H.M. vPh.D. ) r Udaipa*’ U^iv. 
Kumavat y B^L, (Ph^D.#., Ifdai nur Un iv, 

Samir A. CPh.D.), Rajasthan 
Nolakha? R,L. (PhaD»)r RajasT.han 
Gsathar T. CM. Phil.) Madfina. i tlniv. 
SMjaminat-han r F. fph.D.lj Madras Univ- 
Chand.ranr CM.Phil.), Madurai Uniy. 
Gedam. D.A. {Ph.D,), Nagniir Unjy. 


Parvathi, C, <Ph.D. ). Ca 


dga UTfiv 


1978 

1979 

•>|C57'a 


1980? 


1 ^ / V 

1979 

-1 £?J3.rs 


'ya.nif?a I. i y (Ph^D.)^: Cairihri dgp 

fiai dafiiiA?ar p G/T, iPh,^U^ ) ^ Nagpur ' UtiI v. 
Rat-hrf rp ^ M « C Ph . D « ') ? t.lda.i pu r Uni v .. 
Vi shiJi^ariath^. V«V« Hadras tirii'? 

DiK i t y R (Fh .D r ) y A] lahabad lln i v , 


Hohanty-y SsH« CPh^D'-^y Allahabad 
B r i vaa t.a va ? H « O ( P h n D ^ ^ Go'r a f<‘ h nu.T IJnd. v , 
Rarrty U. .CPh,D» ) ? . Grrra,khpiir ' Univ ^ 

Mathy SeK ;'PhaD*)y Gcirakh>)ur Univr' 


1983 


1984 

iQ5^..a 


d'l” p a r fT?'~ y 

c? ^ - ^ 
1..? r i. V -c.; v • 

r- ■ 


5 s, 

Hugsir 
Vf? risa 


/1 986 
1989 
1991 

-iocr-c? 


i/ 


„ CPh.!;.), iltkal IJ-niv. ■ 

■ K . R ^ ; P h . D = > r Ja ba I psi r k 

C P h , D . ) y Bhajja 1 pu r lln i v , 

(.Ph . D * ■), y ' Dha rwRd Uni v « 

C Ph * O « ) r, ' Bbagal'pur llniv, 
i P h r T? ^ ) y Dha r^^ia ri lln 1 v ^ 

C P h « 0 » ’ ) y Oag.ai r IJn i. v « 
Ph.O,) y' Saga.r- Unh-i#:.' 
h » D » ) y Go r ak h pu r I ln: i v « 
h.D.)k Alioarh Jliialifii lln: 


P Q r, .'•i 
I*- 5 ' 


f,.a] r M. 
T s*" i V a ci i. 


(Ph « Bh t vaj i . lini'V'^ 

'G o r a k h p u r I hi i v - 
C P h T) « ") r, ■ I n d o ?’"■ a lln i « . 


39. 

1993 

Sir.uh O.S. 

(Ph ,D^, ) y Gar a 

kh pn r Uni V ^ , 

40. 

1994 

Chandra. r A 

« ■ (Ph *D, ). y 'Gnr 

.ys k h r«ur'. 1 In i V '■ 

41 . 

1995 

Sr i vastava 

y , CPh:,P. ) 

;y Availh;',' Univ-r./ 

42. 

1996 

Chaturvodi 

r U. CPh.O. ) r 

Avacih lln i V T , 

43. 


Dixit-, ■ A,- 

<Ph».D« ) y '.Avarth 

■ Ijnty ^r ; 

Mot.e s Also? 

(44) 

Ibrahim j: R. 

(P'h.D.y 1984) 

y Dnlhf ilniva;: 


and Harugain r P«K« ' CPh *D, , ' 1994) „ 
•Uni varsity, .■ 


ar s'i t’ 

al.afFsi,. 


I 






UMIVERSITY iMO . of SOWl.AR/YFAR 

Disser— 
tat i OHS 


A 1 lahabad 

2 

Biiiitr R-. B«, 1979“ Rao. R, '195>9« 

Aligarh 

1 

KhBn^ Hs-r 19.B9« 

Avadh 

3 

B r i vas t a va y R , K « y 1 99‘3 ^ Pi ;< i t ^ A •* 7 
1996? Chatiirvadiy IK 7 1996? 

•0 St l"*l a a 

3 

Sinoh, Sinnh, K-W.^. i9^>2; 

Vi swsri-at l'i r M.S. j. i9f>^i. 

Bho pal 

't ill 

Awasthi y N« y 1984 « 

B h u ban a s h *A«a r 

2 

ohantvj S.K.j 19S0? Sharma? F,K,j 
1983/ : 

Bark! ay 

1 

Barnum, N, ^ 1984, 

C aiTi b r i ,d g a 

1 

Manmali, S,:. 1978. 

Dharisj^ad 

A 

8 

Hitgar, 9.1.^ 19S4, 

Gorakhrsi.ir 

9 - 

Srivastava, H.O., 1980? Rairi, Ur- 

1982? mthr V.. 1983? Nath, T., 1986? 
Siira.t j, R.y 1986? Tiwarl, K-vW, , 1987, 
Lai, H.r 1992? Bingh, C.B,, 1993? 
chaadra. A,, 1994, 

Illiriois 

1 

Sinha, D.P., 1964. 

Indore 

i 

Trivadi, V,, 1992, 

Kanpur 

1 

Varma, R.O., 1987. 

Kharagpur 

1 

Binha, H.K,, 1968. 

Had r as 

3 

Gaatha, T. , 1977? Vishwanath, V,V,, 

1979? Bwaminat.han , F,, 1976 = 

Hadurai 

-•f 

1 

Chandra, H., 1978. 

Hysore 

1 

Parvathi, Parvathi , C,, 1978, 

^4agpu^ 

2 

GadaiTs, D.A., 1978? Mairtamwar, G,T,, 

1979. 

Patna 

1 

Sami , A. , 197f>. 

Rag a,s t han 

1 

Nolakha, R.L,, 1976? 

Sagar 

1 

Jain, A.K., 1 988 , 

Shi vaj i 

1 ■ 

Talikoti., N,B, , 1991. 

Udai p*ur ' 

3 

Saxena, H.H, , 1971? Kumavat, 

1973? Rathnra, N,S=, 1979, 
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TABLE 4 s .SEiEBBCH PROJECT R EPOR TS OTHER THAN DlSBPRTATlOhlS 
lY INDIAN SCHOLARS " 


Si. Dsc-ade Year Scholar 


Sponsoring Department/ 
Institute., etc. 


Prakash 


KnaHy 


1970s = 




CD 

U 

Z> 

Hinistry o 

f Health, 


Hatropol it 

an Re sear 

Acharya., Ha 

• ICSSR 1 

Delhi,. 


SuP, Unive 

f s i ty « 

Ga 

UaGaCay 

^ Delhi. 


vM-u SuP, Univefsity„ 

loan U.G.C., New Delhi. 

19d0s; 1-f8u Saxena., H.M. ICSSR, New Delhi. 

1 ??? Pstil.S.P. & Pawar,J.R„ Mahatona Phule Krishi., Bombay 

i 7 aO R cl j u V^T « #s 0 p p s ? v on Ha I C R I SAT ? H v d e r a faa. d « 

•1982 Raju.V.i. ,4 Oppen,von M. CRISAt/ H yderabadl 

■1982 Srivastava, V.K. ICSSR, New Delhi . 


1990s 1 


1980 

Ra 

ju, ^ 

;.T. 

§ Op 

1982 

Ra 

i u, V 


1*1 r». r* 




3 1 « U? 

Upp 

1982 

Sr 

ivas' 

iava. 

V.K 

1983 

Ha 

rimal: 

., S. 


1984 

Di 

xit , 

R.S. 

. IC 

1988 

Di 

>d t , 

R.S. 


1989 

Di 

Kity 

R.S. 


1990 

to 

xena, 

H.M 



Dixit., R.S, 
Hu>3ar, S.I. 


IFRlj ya.shington., D.C, 
ICSSR., New Delhi. 
ICSSR, New Delhi. 

UGC., Mew Delhi. 

ICSSR Mew Delhi. 
Magoya Univ. (Japan), 
ICSSR j, Mew Delhi. 


The author has traced some significant dissertations 
related to the swsrd of University denreesi safhich have been 
shown in Table 3<i) and (ii). Table 3 fi) t^hows tbe 


chronologi cal list of dissertationsi mostlv dncti 


More than three and a. half dozens of Siirh di ssertat i nna 
been completed in the area of marketing nengraphy irs , w.: 
Universities j at least twn dosens- in nnm.her. To be i 


1 


, 


1 




. 


I 


I 














■there are one H,A. ^ n.ie f1«C»P., and the, rest 

Ph.ija d 1 5 s e r i-al- i oFis in .the list* Aleo the reeea 5 '‘‘.ch 

cosii-t iuUB^iona in thie- dirertion^ al■t.^fn||^Jh ^ . ^^.tarted t mii^ the 
1950s, but most of the contrihut inns belnrig to the , dp/'Osy 

19c50s y and, , i99us which aoain 'Shows that there has h^en a 

tremendous progress in this direction ton du^-ing ■ the last 
three decades* Indian schcflars have shown 'keen interest in 
taking up various research projects irsostly at the nrist— 

doctoral levels sponsored by research j r?st itiites/departjrsants 
of the go vernmen tal /non—governmentai agencii^^^s in the count rv, 
Soffis significant details cif t-hese pm j have been pF*o,vided. 

in Table 4. It clear from the table' that one and a 'half 
dozens of projects have been completed by the Indian schnl'arS'" 
in this Siib~field of geography* 


In additiony some ' ot he^^ significant projects — both the 
doctoral and the post'-“doctoral — have' also heoci traced hy 
the author * These projects have either heer? romnleted nr afo 


progress.. Borne of theirs are as follrfW^=iS 


both 

t h e 

r r a c e d 

hy 

, e d o r 

are 

n t r e s 

i n. 


Anmady I,y Geography .of Transport and Harket Cfsntres ’ in. 
yestern U.F.y Aligarh University. 

Banerjesy Varia.ti.nns in Insfi.ranre Credit Farilities^ 

in Rural Development in Uest 'Bengal with special 
reference to Rural Development in, Uest BennaJ.. , w 
special reference to Siliguri ’NaKalbari Area^. ' North 
Bengal Universitv* 


I 







Chauhari 


B pa tial 'Oev??la pm r? 


t of Ha r k s t € a n t r a ij 


hajjaipur District, Bha»jal rn.ir Universi 


Gliot. 


Sy R«N«P*y, spatial Oavaloprriaiit 


n# Haric’ist. f!fai-st rs 


fa Floras 5 r# 


Bhaga 1 pu r D i s t r i c t ^ Hhasia i o* i r Un i v jr r s I ' 


Mayaky H«F« Syste arid Network o-f Aor i ciil tural Harket 


aces 111 University 


Patily B».y Neekly Harkets in Bijapnr District. 


Sengnptay S,K,y Behaviour of Soatial D? 


e V e I o, pmeri I. j r* 


yaliis in Bangalore Hetropolitan Areay Nrirth ^8e^loal 


University 


H u k h o pa d h y ay a. , T ^ , 


SjiFiiTie r c i a 1 S t r r t u r 


sir ,C:srea.i,er 


B o m bay y B o ns bay lln i v e r s i t y , 


Umamah es war i y F«y klholesaJe Fi?.nction of Boirihav aoBi its-. 


Spatial Linkages y Bombay University* 


Role of Agri rj.il tijral ' Harket Centres 


ban and Re*j:i.onal Developirient « Usman i a University 


JamKar y A»l3,y The Periodic Harketino SvsteiTi arid Network 


Lii Ohule Districty Naooiir Universitv* 


Padmirsiy D*, Shopping Behavi oiir ' of Hadras fietropsol i tan 


»ay Madras Universitv, 


idaVy H«R. 


Pattern of Reta.il L neat ions in Towns of' 


ir.yupfkr Plain y Gorakhpiic Uni ves ity 


P»K«y Market Centres and Roral Deve j orsfrient 


Geographical Analysis, lltkal llriiversi ty « 


Patily li.*.N»y Spatial 0rgani-7:at i'on'. of Aor i.c.o.l: tnra J 


Marki 


in . Marathawada A Gecinraohical 


Ihivaji .Uni vers itv, 


iSiP:: 

ilSiii 


I 

SB 
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EO. 


E1 = 


EE. 


23 = 


E4„ 


E5, 


28 . 


SavBuy Z = A«, . I he Rural Tribal Market Area e-f Daxioa 

District., Baroda. University, 

verfitciy .z:=-R,y A Study ^ of Weekly liarket Ceritres c?f 
District Saharan Of ir, Heeriit University. 

ijhoiao^ m^trihiitirm of Livestock and- Fodder 

Su |j pi y 1 n Maha r a s h t r a ^ Sh i va j i \ Jo i v e r s i t v . 

KusTiar, B,S., Ferindic Hark^t^ and Rural Davalnnmant of 
Purnia Plain^ Banaras Hindu University ^ 

ter xvastava^, M.C. Market Centres and Rural Development in 
douthern Rajasthan , Vaijad Region. Baroda University, 

L-Ksy-j K.A., i,attie Harksting System and Net^v’ork in 
Aurangabad Distrirt^ Magpur University, 

WankhadD. S,B., The Periodic Marketing System and 
Net.^Qrk in Aurangabad District, Naganur University, 
ladav, D,P., Marketing Geography of the Urban Fringe of 

Varanasi., Gorakhpur University, 

Geeia., T.A., Spatial Analysis nf Perirniic Markets in 
Dharampuri District, Madras University, 

..a/aswai, Geo— Economic Development of Amuravati 

district with Special Reference to Cotton Cultivation 
ana Trade in Post-Independence Period, Nagpur niversity. 
Reddy, S,N., Periodic Markets and Rural Develonment - A 
uase Study of Karimnagar District of ndhra Pradesh, 
Os flam a IJni vc^rsitv, 

Singh, A,L., Locational Analysis of Market f.entces of 
Manipur - A Geographical Study, Utkal Universitv 


27 . 
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2S« Thakiire? Liv?»stock liark-^t Place EKChaF^g^^^ Ryata^ri 

and Met5#rsrk in ^'iaak District — Case' Btudy-y : iviastpii.r' 

Uni varsity » 

H9 » Rai 7 J«Fa7 Ifispart. Rural Market Centres or? Riiral 

Ds vs 1 o pfrian t *-* A Cass Stud o-f - LniJisr .^nn—Bas in ^ ■ , Gci^’ak.hrfsj.r 
University* 

TEXT BOOK PROJECT AfsiP TEXT BOOKS s 

'It is a. fiiattsr of great art inn an?i pride ■ that a 

dozen Indian Univsrsi t ins have introduced Marketing Oeography 
as a special paper in the piost —graduate programfr^e^ Hen re ^ ' 

regular teaching in this area of affD'grc^.phy has alr.aady 
started.* This step has given a. steep rise to the' progress of 
studies on market ing geography as more and more stioients like, 
to go— in— for' M^PhiT*,, ar?d PhrO. ^ prosira.mmes in rriarketing 
geography* Some of the significant states; of the rountry 
which , have included marketing geography in some of' their. 
University syilabii are s Uttar Pradesh^' Madhya Pradesh^' 
Maharasht ra, Rajasthan and. Karnataka, In view of this^' ' it 
has becofr^e iirsperative to produce toKt hooks 'in this ^area''- ,of 
study. However? the author haS' located only two 'te?<t hook??' 
Geosgrap^hy of Market insg/Marke'ting rjiongrapshy C i9B4> revised ■: and. 
republished in 1990 by H,M, Pa:Kena; and Vi;panan Bhnugol C1996)-,: 
by V,K, Srivastava and R,B, Di-Kit.' Thus?, only nr^Pt ■ hrmk 

in English langtiage .'by Baxena.? and . only one text i honk, in . 



Hindi language by Brivaat.ava and Dixit- hava baan prarincad 
Credit goes to Hadhy.a Pradesh Hindi Granth Academy, Bhopal 
for the Hindi language text book by Srivastawa and DiKit 
which is actually the -nutcnme n^ -a teKt-hook-pro j ect 

sponsored by s-he Hadhya Pr-adesb Hindi Granth Academv-. 
Keeping in view that only one te}<t book project and only two 
text books have been cnmp>let.Rd in Marketing Geooraphv till 
now, there is -an utmost need for production o^' such material 
‘in the country. And it is significant to mention that, the 
introduction of the syll.abus at the post-graduate 1-evol i 
tjiO Indian Universities will play a great role in the 
De V e 1 o psHisn t of Marketing iseography in .India during the rnmin 
years .. 


2.5 RESEARCH MQRKB 5 

The production of research hooks in the sub-field o 
marketing geography has considerably added to the development 
of this area, of study in the country. It- is actnally these 
books which provide maj or guide— l ines to the scholars for 
further work. it has been observed that on the basis 
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TABLE 5 : RESEARCH BOOKS ON MARKET IMS SEOGRAPH 
<A> Chronol ogi cal ly : 


DECADE 

YEAR 

AUTHOR 

DECADE 

YEAR 

author ' 

1930s; 

1937 

Hussain f SeA» 

1970s s 

1979, 

.LanOy 

19505 ; 

1951 

Ktilkarni ^ K -R , 

19805 : 

19S0 

Safpi y 'A« ' 


1953 

Mitra, A. 


191^0 



1956 

B-ft r a.n u , H » & 


19BP. 

R r h r? ' r a. r* H 



Baneja, 


i9B^ 

Oi X i % y, R n'B 

19&0s ; 

1965 

IMCABR 


19B5 

I r'R'T C;£iT 


1965 

Johnson^, E.A,«.|- 


1987 

Sr i vas t-ava ^ vK 


1968 

Sinhay D*P, 


1988 

01 Kit,, R.R. 

19705 ; 

1973 

NCAER 


1988 

9 r' t V a. s t, V a. ^ , VH 


1975 

ChaJidhary? S- ' . 

i990f;5 

1990 

0 ? >? 1. t y 'R '.,S- 


1975 

Saxenay H-H« 


1993 

01 X it 7 R.. S,, ■ 


1978 

Paly H.K. 


1993 

Saxanar HlH, 





-1993 

•J air? A -s ,K 


<B) Alphabet leal iys Author— wise 


AUTHOR 

YEAR 

AUTHOR 

YEAR 

Barnuif?y H* & 

1956 

Hitra.y A,. 

1953 y 

Bane jar J.D 


MCAER 

19^5 y 1972 

Chau^iharvy S, 

1975 

Pair H.K. 

1,978, ■ 

Dixitr R.S. 

1984.1988 

■ RaiFjc: hart drain y H*" 

" , 1983, 


1990y 199E 

Bainiy A-. 

1980 

HyssaiHy S«A. 

19S7 

Saxena? ' 

■ .,1975y 1990 

ICRISAT 

1985 

, Si ritia j D * F « ■ 

. ■ , '1988 ' "' ■ 

Jaifiy A«K« 

199S 

Srivastavay ■ V,K« ■ 

1987.'y"'^'>'i,'9a8, 

JohnsciTi , E* A « J* 

1985 

yaniriali ? Sr 

i98r? 

Kul karri i y K «R « 

1951 



Leofiy Su 

1979 






contributed by Indian scholars have been traced by the author 
(Table 5). The table clearly shows that with the nassaoe of 


IWiBs :ths . f 


ol' r^secsruh hooks- is iticrBasirfO -ya/s 


i X ' . . mic 


least two dosens of such research books have been authored hy 
the scholars in rsarketing geography. The table deirsonst rates 
clearly that during the last decade a onort number of 


researchers considerably added to the Ixterat^ire on fr^arketino 
geography by way of producing research hooks. Even the 
outcome of the present decade i.e.y 1990s is ouite 
encouraging as upto 1993 only four such hooks have heen 
published. It has also been observed that marketirn-i 
geography has been perceived from micro-level study to ?r.arro- 
level study in the country. The case studies of 
placss/towns/markets (Sami , 19SO.; Oixt. 199?) have haen taken 
up on the one hand, while country level works (^lohnson, 1963: 
Dixit, 1990? MCAER j, 19?Hj Wanmali, 1983) on the other. At 
the regional/state level (Sarnum, 1938? Dixit, 1984-? Hussain, 
1937? Jain, 1993? Leon, 1979? Raxena, 1990? Wanm^^li, 1980). a. 
large number of works have been comoleted. 


il t h 0 r ^ 


2 . h AC ADEN J C: HEFTB j 


Academic discuss and sharirio -iiif vie 


w s ■/ o r* 1. n i o n » 


a pivotal role in the development of knouil edoe « Thi 


e<|*-ially • triie to the develorsment of marketiris^ 
wel 1;. the ss tahl ishmefit of the 


c| e o 2 1 


I mat i.r?r?a.: 


f 





Geogr^aph^ cal bniuu Study Group on Geography of Cnmiriarcial 
Ac^ivi-ips in xGU Cnngras? haJd in Franca ^1984). 

seminars/symposia/workahnps/con-fersncas have ^tartad takinci 

place in India also in the area of marketing gengraphy.^ 
Although, number of academic meeta have taken place 

till date, for want of tirr.e and apace, only enme eignificant 
ones s pe c: lai, ly h&ld on mark^ating gBogr.^phy are t^.k5Bn ijn hara 
for reference. Rather, in - 19^3 only, an All India Sympoeiiim 
on the Impact of Weekly Harkete on Rural. Sncietles was held 
in the Department of Geography, Madurai Unlvaraitv in which 
at least one and a half dozens of research papers were 
discussed in marketing geography. During tha same year 
only, i.e., 1983, the International Workshop on Agrirultural 
Mamets in the Semi-Arid Tropi cs was held at the 

International Crop Research Institute for the Semi-Arid 
Tropics, at Patancheru, Hyderabad, the papers of whi^-h have 
been published in 1965 under the title Agricultural Markets 
in the Semi-Arid Tropics. This puhliration contains 
papers under five sections : Agricultural flarket Channels 
Spatial nrganization of Riiral Markets, Economic Efficjencv of 
Agricultural Markets, Equity Aspects of Agricultural Markets, 
arid thp Range of Fublir. Intervantinnc; 


South Asia. Tha publication contains as manv as 4-5 rosaar.rh 


papers divided under four tnajor themes : Current stat 


lis arm 


trends of Research in Cnmmercial Geography, Analysis of 
CofRfnercial ActivitieSy Rural— Urban Linkages and Oevelnctment , 
and Rural Development — Issu.esy Rtrategjesj and Planning 
Policy. 

A hlational Workshop on Regulation and Management of 
Agricultural Produce Markets was held in 19A4. at ,laic«ur while 
an other National Workshop on Agri cu’ tural Markets was held 
at Lucknow in 19S5. 

»-'uring 1991 y an International Conference was oroanijred 

on IGU Commission on Commercial Activities in Gorakhpur in 
which various themes were discussed keeping in view the 
objectives of the newly formed Commission on Geography of 
Commercial Art-ivities in IGU Congress held in Sydney C19S8V, 
A National Seminar was held at Gorakhpur in 1993 in which 
eight major themes were discussed s Spatial Organisation of 
Commercial Activities? Ecological Perspectives of Commerrial 
Activities and Environmenty Commercial Activities and 
Development? Resource Utilization and Development of Hillsy 
Plateausy and Mountains? and Ecological and Developmental 
Planninq . 


During March 1995y an Internal ional Cnnferei 


Commercial Activities and Regional Devenoment ~ Th 


nee 05 




, Ocs-sn ,R€?2iciri, Uy t^hsp ■ Gi?p»ir3riihi'C-^ 





Union Comm^ission on nf Cofi^m^^rri^ril Act i vi tin«i : at 

Delhi. In this conference^ eight regions *#ere inrliicled / for 
discussion : Indian Ocoan Proper, Arahian Sea Region, Bay of 
.Bengal Region, Gulf Region, Antarctica, Region, Sr5iith*^China 
Sea Region, Ocean Islands, and .the Pacific— At lant-ic rir?^' The 
streaffiS and sub— themes had been divided und.er fiyo rtsajor 
heads * Theoretical and General, Spatial, ,E!nv’i roniTiental , 
Ethical, and Technologi cal . 

During these acadeirtic meets more than POO reso^rrh 
papers under the hroad spectruirs of marketing geography i^ere 
discussed. The si gnlf icanre of’, these meets can very well he 
understood in the development of the' siih-field of marketin' 
geography in the country. 

2.7 ACADEMIC ORGAN I Z AT I QNB ' 

Academic organ.i zations , too, play a gr^at rrsl.e ' in. the 
development of knowledge... A few organizat ions have come u. 
in the country in- ' this area of study as well.' ' .Thesa 
organizat ions make efforts in the direction' of .di^vel opm.ent of 
the area of study by way of organizing acadeirtic meets 
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The Asso c: ia t- i on of Hatrkating ■ of India 
(Gorakhpur) rairsa Into hoinn in i9S1* ■ It started, pubiiahino a 
research' journal^ Harket Studies^ from -1983, The first 
volume was released at the Fifth Indian Geography Conorpss at 
Aligarh Ci9S3)p Aithoughp- irregular.ly fiijbi i shed ir ■ yet 'this 
acaden^ic body is making efforts to bring' out its organ 
renamed as t.he Indian Journal of Marketing’ The 
Sixth Volume (1988) has just been released (in 1996) ^ 

During 19S2y the Commission on Geography of f^arketing 
(of the National Association of ■ GengrapherSy Insiia) was 
established at the 4th Indian Geography Congress- at Bombay 
University under the Chairmanship of Prof* Singh 
(November 198S) p Since this yeary the annual sessions ,nf the 
Commission have heen organised by the NAGI on the occasion of 
Indian Geography Congress every year« 

The- Internat ional Crop Research Institute for the Semi- 
Arid " Tropi csvPatancherUy Hyderabad in Cooperatiori with the 
Geography Department of Osmania Universityy Hyderafoady- and 
the Internat ional Geographic .UnioFf . yorking Group or* Market 
Place EKchangs' Systems organized an Internat ional Morkshori on.. 
Agricultural Markets in the Semi— Arid Tropics „ in ■ Oct-ohe-r 
1983« fine of the rerommendat ions of this w-o^^kshop wass 

In order to channelize adeguately the Int.el Vectual 
interest' that has een generated -in market studies ;by this 
yorkshopy it recomiTfends ■ that a ^ ’Working , Groitp .in. Market 






struct iff'ss i>e brStf lip in Jndirs isii.trh "th?® r?lij#?ct. ci'l" . . provS/flinsi 

multi-disripiinary fnmwi to pool together iT^t^ll.ertimi 
researches available in order <i> to accelerate' resear-ch ■ ort 
iriarketing with a view to appreciatinsj its roirspleK prohlems 
and processes^ Cii) t-o bring together scholars' of' 'vaTied 
di s c i pi i &T 1 S to present their r^^searrh *firsdir?oSj aFni ' to 
eiFiphasise the need of continii.ing market research as an aid- to 
speeding up the process of economic developments 

Thus T for the first time in India? at the Internationa I. 
level, it was desired to give rise to an acadip^mic hody or 
unit within the Internatirinal fteographi cal Union in tho sub- 
field of, Marketing fJeography to. play the pivotal role in its 
progress - 

During the early 1990s, the Internat ional Geographi cal. 
Union Commission on Commercial Activities Chairperson »gave 
rise to a. club named. The First Fifty Founder Hembers Clt-cb.: 
In this ’ club, 30 members- w©re\ admittesi to extend. their' 
valiiiable' views relating to thsa dovel opmental acti vi t i es ■ of 
the IGU Commission on Commercial Activities* 



PsiTticulars 


1990 ^' , : : 

1960s 1960s 1970s 19l=IOs itill T^Xal 

1996 ^ 


1« Dorumeittat innal Works 
— Papers and BnokCs) 

IResearr.h Papers/ 

Short Papers S4 

3« (i) Research projects- 

Di ssertat ions P 


Cii) Research Projects- 
Other than 
Dissertat ions— 
C3Ci> 3Cii> , 


4* Text Book Projert/ 
Text Books 

5« Research books 


6. ftcadeiriic Meets 


TABLE 6 : OIMEIMSIOMS AWI) TREWOR nr PROOREBB OF WORK IN 
■ ' hark'etino oeoorapmv im jmdta 


Academi c Or»3anizat ions 


smaller for the 1990 s. 


rase 


nf i o n 


P9 

Thusy in 

docuffientat ional works^ the progrp^ss daring thp 
b^en ronsiderably fast- ov^r the laet derade (4 4 - 16 = POK 

As regards research papers, the progrp^sB has heen tno fa.^/t 
C i 274*? i ^ 3- 398) iipt. n i980s» Mith respect tn ■ research 
project reports, the increase has again been -fast C247-41T4-24 
= 50)^ Relating to text book project and text hooks, i^fOrk 

has only started -frorr? the 19B0s« In- connection h^ith the 
production o-f Rs«ee.r rh honks, the increase' has ehnwn -fast 
development during the last three decadea C34-5-48 = 16)* In 
case of* academic meets and n rgani zat i ons as ' the 

dey e 1 o pmental work has only- started from the 1980s, ■ Taking 
all these ' aspects into ronsideratiori' f roir? hefoi^e i960a till 
the mid of 1990s, the ' develnpirtent thus, has been as 
30443+ 1534-27 1*41 ^5 = 6^P, Thus, it is fairly fai»^ to mention 
that the developmental work during the present decade would 
see highly favourable results after scompletinn of the I990s,. 
In view of this, it would not he imfBir to understand that- a 
considerable amount, of knowl edge is going to he added to this 
field of geography during the present time only. 

The sgengraphy srhola?"a in the cnuntry have showr? ic-a^n 
interest in carrying out reseaches on- various -perspect i ves of' 
marketing geogra.phy in India- It is a good sign that tha 
numbers of both the researchers ■ and the researches have heeri 
corisiderably increasing during the oast decades-.,. 


, „ 30 ; : 

Besides? ip several Jndiap rmiversiti es? , fraas^ket 
qBoqrsLphy has. been included in the programirse for' the 
postgraduate courses as a special paper. In the ' vari'oii.^^ 
national and internat i onal corif erences in India? researeh 
papers are ■ speci f i cal ly invited for discuiTioi. or* sunder the 
sect ion/sessioFi scheduled for iHfarketing gensgraphy. 

An organi zat i on (at the. national/interriati onal, ■ 'level) 
named the ^Association of tiarketing (teographers . of India® has 
come into being- It brings out- a research journal aJ^n 
entitled "The- Indian Journal of Harketing fieography** , 

To promote research lAiork in this siib—field of geogr.^sirfhy ? 
a Cninmi ss i on.y nafTied? fieography of' Harketing' has come into 
existence- In addition? nat ional/internat i onal, ronferencesy 
symposia? seffiinars u*orkshops. on neogra:phy of' Marketing have 
also been held in the ■ country during the re-rent past. 

Thus? there are sound bases to undBrsXB.nd. that? hy this 

tiffip, in India, Harketing Geograpnhy ha<; achieved t-hp i;;tat.ss.=. 
of a branch of its parent discipline, Gpn»iraphy. Mithir* tha 
prassnt. f ran^a^work , t.harafora, it is saf^iy s^afnarkisd. that, 
basically, the formativa staga has baen achivad hy Gar.graphy 
of Market. ing in tha roiintry and with 
its literature is being enriched 


contiriiiad researrh uiork, 

constantly, Marketirsg 



IS pressing through the in-Foriseitive 


coiripleting the formative staoe) 


conformativs and the reformative stages, a matter of 
multi-dimensional work and process, are, rather, f 
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